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Introduction

This document gives you an overview of how to use all 
the key elements of the Vision Zero campaign. As the 
campaign is being created by yourselves, decentrally, we 
have made the guidelines as practical as possible with the 
focus on how to use the graphical elements and practical 
tips and guidance for usage in a variety of applications.
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The campaign logo shows strength and 
dynamism. The ‘o’ from the ’Zero’ represents 
this number. The aim of the campaign is to 
reduce the number of accidents at the work- 
place to zero.

1.	 Logo
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The standard version of the Vision Zero logo 
is the horizontal format, full colour version. It 
consists of the logo in combination with the 
tagline. The logo should always be positioned 
with enough clear space around it. 

The percentage proportions are 
based on the logo files that are 
available from ISSA.

1.1	 Logo basics

Clear space

Sizes

Minimum size

Business card:	 45 mm width, 75 %
Flyer:	 45 mm width, 75 %
A4:	 51 mm width, 90 %
A3:	 63 mm width, 105 %
Roll ups:	 300 mm width, 500 %

30 mm width, 50 %

a

a

a

a
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The logo is available in black and white. This 
version should only be used in exceptional cases, 
where the colour version cannot be used.  Since 
the rings of the logo are usually in colour, it is 
recommended to use greyscale rather than full 
black for the logo. 

1.1	 Logo basics

Logo in greyscale

For the inverted logo version, 
please use the ai-file.
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The vision zero logo should be used in the 
standard colour version with black writing on 
light backgrounds. The inverted version of the 
logo should be used on dark backgrounds.

Please ensure that enough contrast is created 
between the background colour and the logo.  
The background where the logo is positioned 
should never be the same colour as one of the 
logo rings.

1.2	 Backgrounds

Light backgrounds

Don’ts

Dark backgrounds

Up to 50% solid colour
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The percentage proportions are 
based on the logo files that are 
available from ISSA.

The stacked logo version is only 
to be used in exceptional cases, 
for instance for online banners in 
skyscraper format.

1.3	 Logo stacked version

Sizes

Minimum size

Logo in greyscale

Flyer:	 ca. 23,3 mm width, 75 %
A4:	 ca. 28 mm width, 90 %
A3:	 ca. 32,6 mm width, 105 %
Roll up:	 ca. 155,2 mm width, 500 %

ca. 15,5 mm width, 50 %

Clear space

a

a

a

aa

For the inverted logo version, 
please use the ai-file.
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1.4	 Co-branding

developed by
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If the Vision Zero logo is being used in com-
munication collaterals produced by ISSA, please 
combine the logo with the “developed by ISSA” 
logo variant. 

The Vision Zero logo and the ISSA logo may 
be positioned together. The lock up of the two 
logos is defined below. The minimum space 
between the logos has been specified.

1.4.1	 Co-branding with ISSA

Stacked version

developed by

Minimum space

developed bya 2xa a

Equally proportioned

developed by

developed by

2xa
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1.4.1	 Co-branding with ISSA

Brochure A4

Roll up

VISION ZERO

Title Brochure/Publication
Subtitle

developed bydeveloped by

developed by

Headline
Subline

In some applications the logos should be placed 
apart. Here are a few examples:

Letter heads

Sehr geehrte Damen und Herren,

Cuptationes volor am ent aspicit, et minctatis doluptatis sus.
Nisim doluptassit, ulparum quiberitae. Cone voluptas es entia voluptat.
Rorumenda alit ut dunt utet hari ullenda essintium etusciae. Nam quos sinvele 
ndeles reptat.
Evendem porisci dolectur, officto beatur?
Repel et quo qui cumet lat harumet ut occumque quia ipis vid escium ipicillautem 
idesse verro id ute vit, sedia cone dolo earuntur?
Ugiti conem delecae. Dae cum que que por sum voluptat optatem fugiatet adi-
taquae perero dis quam faccus id quodiam sam eatem fugit esectatias ressi occu-
sam rem si seque endanda ndipsunt.
Empor renemporere volut aut am as con parum aut quas plis reptaturiam sitas 
eossit fugia derum doluptia nobis alique num qui seque labor autassitatem en-
dam, con poratur ma nulparum venis ea nim facimet liamust pore quaturem 
qui doloremo vendae consequi a comnis ab il idessit et, nus acerupi dicipsam is 
andam a nulparchil maio excest, tetusam, sae quibus, ommolorem dolendis cus 
rendita tibusciis mo totatur?
Ad ulparumet inverit od ut facerferepe ad maios endicitat.
Oluptius corum fugia illuptiosto bearum fugit aut venditibus ipsunt.
Cestionse dem simillaut et rercipsam, con repratium rentur, quam es dolupta 
tissequid quia nit id ut il magnitiur sectur aut aut omnis audae vel ipsapisim rem 
ium eostia que velest arum sit unte iunt dolupta volorem elignis sitium alibeari ut 
ut lam ut et autectur amus, quiandebisci blamus ad modi que occus auda inime 
sus doluptatiuri culpa quis explatquunt que ipic te nis et lab ipsant lautem res 
audandi omni duciuntiisi voluptasimus molupta tatisse quaecum conestrum quo 
dolecep tatiuntiamus et, ex et pelenda por assequi dolorectium ius et volo ditam 
undita ilignatquam rection sequis inusamus.

Mit freundlichen Grüßen

Name

developed bydeveloped by

19

Vialog light All Caps 6/7 point

stationery

A4 letterhead (210 x 297 mm)

8 mm

2

108 mm 53 mm 35 mm

210mm

2

10

22 mm

267 mm

Vialog light 7/8 point

Vialog Medium (url only) 7 point

solid pantone 549

solid pantone Cool Gray 10

solid pantone 583

.5 Hairline rule between columns

Sehr geehrte Damen und Herren,

Cuptationes volor am ent aspicit, et minctatis doluptatis sus.
Nisim doluptassit, ulparum quiberitae. Cone voluptas es entia voluptat.
Rorumenda alit ut dunt utet hari ullenda essintium etusciae. Nam quos sinvele 
ndeles reptat.
Evendem porisci dolectur, officto beatur?
Repel et quo qui cumet lat harumet ut occumque quia ipis vid escium ipicillautem 
idesse verro id ute vit, sedia cone dolo earuntur?
Ugiti conem delecae. Dae cum que que por sum voluptat optatem fugiatet adi-
taquae perero dis quam faccus id quodiam sam eatem fugit esectatias ressi occu-
sam rem si seque endanda ndipsunt.
Empor renemporere volut aut am as con parum aut quas plis reptaturiam sitas 
eossit fugia derum doluptia nobis alique num qui seque labor autassitatem en-
dam, con poratur ma nulparum venis ea nim facimet liamust pore quaturem 
qui doloremo vendae consequi a comnis ab il idessit et, nus acerupi dicipsam is 
andam a nulparchil maio excest, tetusam, sae quibus, ommolorem dolendis cus 
rendita tibusciis mo totatur?
Ad ulparumet inverit od ut facerferepe ad maios endicitat.
Oluptius corum fugia illuptiosto bearum fugit aut venditibus ipsunt.
Cestionse dem simillaut et rercipsam, con repratium rentur, quam es dolupta 
tissequid quia nit id ut il magnitiur sectur aut aut omnis audae vel ipsapisim rem 
ium eostia que velest arum sit unte iunt dolupta volorem elignis sitium alibeari ut 
ut lam ut et autectur amus, quiandebisci blamus ad modi que occus auda inime 
sus doluptatiuri culpa quis explatquunt que ipic te nis et lab ipsant lautem res 
audandi omni duciuntiisi voluptasimus molupta tatisse quaecum conestrum quo 
dolecep tatiuntiamus et, ex et pelenda por assequi dolorectium ius et volo ditam 
undita ilignatquam rection sequis inusamus.

Mit freundlichen Grüßen

Name
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The rings of the Vision Zero logo can be used as 
a key visual element on colour backgrounds.

The sizes of the rings may vary according to the 
application.

1.5	 Use of the key visual
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–– �The size of the key visual orients itself on the 
grid lines

–– �The key visual can be cut off on the left or 
right side of the page

1.5	 Use of the key visual
	 On colours, for example a brochure

developed bydeveloped by

VISION ZERO
Optasitaes aut venit magniminti comni-
mu scienih illorec aboriatus

developed bydeveloped by

VISION ZERO
Optasitaes aut venit magniminti comni-
mu scienih illorec aboriatus

developed bydeveloped by

VISION ZERO
Optasitaes aut venit magniminti comni-
mu scienih illorec aboriatus

developed bydeveloped by

VISION ZERO
Optasitaes aut venit magniminti comni-
mu scienih illorec aboriatus

developed bydeveloped by

VISION ZERO
Optasitaes aut venit magniminti comni-
mu scienih illorec aboriatus

developed bydeveloped by

VISION ZERO
Optasitaes aut venit magniminti comni-
mu scienih illorec aboriatus

Height: 6 grid lines Height: 4 grid lines Height: 3 grid lines

–– The positioning is variable on the grid
–– �Ensure enough colour contrast between the 

rings and the background
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–– �The size of the key visual orients itself on the 
grid lines

–– �The key visual can be cut off on the left or 
right side of the page

1.5	 Use of the key visual
	 On images, for instance a brochure

developed bydeveloped by

VISION ZERO
Optasitaes aut venit magniminti comni-
mu scienih illorec aboriatus

developed bydeveloped by

VISION ZERO
Optasitaes aut venit magniminti comni-
mu scienih illorec aboriatus
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VISION ZERO
Optasitaes aut venit magniminti comni-
mu scienih illorec aboriatus
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VISION ZERO
Optasitaes aut venit magniminti comni-
mu scienih illorec aboriatus

developed bydeveloped by

VISION ZERO
Optasitaes aut venit magniminti comni-
mu scienih illorec aboriatus
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VISION ZERO
Optasitaes aut venit magniminti comni-
mu scienih illorec aboriatus

Height: 2 grid lines

–– Variable position, suited to the image
–– �Ensure enough colour contrast between the 

rings and the background
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2.	 Colours

Primary colours

Secondary colours

CMYK: 40/15/100/15
Pantone: 384
RGB: 156/162/10
Hex: 9CA20A

50% CMYK: 
40/15/100/15
RGB: 222/221/146
Hex: DEDD92

CMYK: 84/56/42/23
RGB: 41/86/103
Hex: 295667

CMYK: 23/0/100/17
RGB: 175/188/34
Hex: AFBD22

CMYK: 0/0/0/90
Pantone: Cool Gray 11
RGB: 62/61/64
Hex: 3E3D40

CMYK: 67/27/15/0
Pantone: 549
RGB: 86/155/190
Hex: 569BBE

50% CMYK: 
67/27/15/0
RGB: 101/204/221
Hex: B5CCDD

CMYK: 59/44/100/29
RGB: 100/101/31
Hex: 64651F

CMYK: 0/0/0/60
Pantone: Cool Gray 8
RGB: 128/127/131
Hex: 807F83

50% CMYK: 
0/0/0/60
RGB: 197/199/200
Hex: C5C7C8

CMYK: 30/100/100/0
Pantone: 7621
RGB: 181/22/33
Hex: B51621

CMYK: 67/30/100/13
RGB: 95/128/37
Hex: 5F8025

The colours for the Vision Zero campaign are 
based on the colour palette of ISSA. A matching 
red has been added as a highlight colour.  
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	 Contact

www.visionzero.global

If you have questions re these Vision Zero 
Identity Guidelines please contact the ISSA:

issacomm@ilo.org


